CAHKT-NETEPBYPTCKHHA
\! rOCYAAPCTBEHHLIA
SKOHOMMWYECKHA YHUBEPCMTET

ELICIUAR IKOHOMMYECKAR LUKOAA

BaLU Cne6ray

npurnawaet

Ha nporpamMmmy npodeccnoHasrbHOn
nepenoaroToBKN

MapkeTuHr-MeHepxmeHT 5.0.

YT1o B Nnporpamme:

— COBpPEeMEHHbIe POCCUIMCKME U 3apyberkHble
KOHUENUMM MapKeTUHra n bpeHauHra;

— MHCTPYMEHTbI UMPPOBOro MapKeTUHTa;

— NPUHATUE PeLLlEeHNM Ha OCHOBE AaHHbIX
(Data-Driven Marketing);

— CTpaTerMyeckoe mbiwneHue: busHec-
MOAENNPOBAHMNE N SKOCUCTEMHbBIN NOAXO0A;
— HeMpoCeTn ANa aBTOMATM3aLUM U
nosblweHnsa 3PGEKTUBHOCTU MaAPKETUHTa.

Noppo6bHee 3p€echb:
https://hes.unecon.ru/programs/marketing-

menedzhment-5-0/

Ana Koro:
PyKoBoauTeNnu u cneumanmctbl CyK6 mapKeTuHra u

KoMmepuuu, bpeHa-meHeaKepbl, NpeanpuHUMaTeNnu,
aHaIMTUKK, NPOAAKT-MeHeaKepbl, COTPYAHUKM
OTAEN0B NPOAAK.

Crapt 3aHATHIA: 12 OKTAGPA

#® XoTuTe y3HaTb NoapobHee — NpuxoanTe Ha
npeseHTaumto nporpammbl 07 okTabpa B
18:00 (kaH. l'puboenosa, 34).
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